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OAG Airline Marketing Services Seminar

Wednesday 1st March 2006
AGENDA
	9.30am
	Coffee & Registration

	10.00am
	Introduction 
Duncan Alexander, Managing Director Business Development


	10.10am
	Product Information, Validation, Correction and Distribution

Despite 20 years evolution in technology, airlines still suffer massive revenue losses due to incorrect data distribution.  OAG process more than 12,000 changes on behalf of airlines every day - find out how you can save $0000’s by plugging the revenue leak.


	11.00am
	Refreshment Break

	11.15am
	Product Promotion – how OAG gives you reach
OAG provides a range of solutions and customer self-service products to promote airline services to worldwide travellers.  Find out how to exploit this value-added and cost-effective marketing service to increase the visibility of your products and services globally.
Review of OAG’s airline promotion solutions used by 100’s of airlines.


	12.00pm
	Questions


	12.15pm
	Complimentary Lunch

	1.30pm
	Passenger Communications - Introducing PASNGR
The cost-effective passenger communications and promotions tool
PASNGR sends personalised notification messages quickly and easily.  It integrates seamlessly with an airline’s reservations system to retrieve passenger itinerary information and sends the message via SMS, email, voice, paper.
Discover how Ryanair and 14 other airlines reduced costs and increased customer satisfaction.  


	2.15pm
	Refreshment Break

	2.30pm
	Market Analysis – OAG MAX Online & MAX Reports
A business intelligence tool showing passenger movements and emerging trends - vital for accurate strategic planning and forecasts.
Find out how SAS, Aeromexico and DHL Aviation are using this service.


	3.15pm
	Questions



	3.30pm
	Close


